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Derek Johnson/Special to The Freeman

Workers from WeatherPro Exteriors install a roof on a Marine Corps veteran’s home as part of a Habitat for Humanity ini-
tiative on Nov. 19.

By Derek Johnson
Special to The Freeman

OCONOMOWOC —
While it was near-freezing
on the morning of Nov. 19,
that didn’t stop Weather-
Pro Exteriors workers
from installing a new roof
on a Marine Corps veter-
an’s home free of charge.

The company received
materials from Owens
Corning National Roof
Deployment Project, an ini-
tiative that allows veterans
to receive roofs, and
worked with Habitat
Humanity of Waukesha
County to redo James

Swiatczak’s roof on Har-
vard Street in
Oconomowoc. 

“It’s heartwarming to be
able to give back a little
bit,” said Dan Bast, a sales
manager at WeatherPro
Exterior.

The day-long project was
part of the Habitat for
Humanity of Waukesha
County’s home preserva-
tion initiative. While the
organization is best known
for building new homes
around the county, Scott
Noblot, the manager of
home preservation at Habi-
tat for Humanity in Wauke-
sha County, said it’s impor-

tant to keep existing homes
in good shape too.

“I just think it’s some-
thing we need to do,”
Noblot said.

And he said helping out
veterans like Swiatczak,
who served in the Marine
Corps for three years,
including for 19 months as
a radio operator during the
Vietnam War, is particular-
ly important especially as
winter as winter approach-
es. 

“It’s just a nice warm
feeling,” Noblot said.

Swiatczak said he’s glad
that he has a new roof, too,
because it will help him

relax in the city where he’s
lived for decades.

“Having all these repairs
and improvements done will
reduce my stress level and
allow my family to visit
without having to work on
the house,” he said. “I’m
very excited to see all the
changes to come, and I am
grateful for all those who
want to help me.” 

To learn more about Habi-
tat for Humanity’s projects
in Waukesha County or to
get involved, visit
https://www.habitat.org/us-
wi/waukesha/hfh-wauke-
sha-county.  To donate to
the organization, visit
https://secure.habitat.org
/site/Donation.

Oconomowoc veteran gifted new roof
Project part of Habitat for Humanity initiative 

Waukesha Police 
Department

MONDAY
8:54 p.m. — A caller in the

900 block of Blackstone
Avenue reported
that 10 of the win-
dows at his business
were broken
overnight.

9:40 a.m. — A
caller in the 2100 block of Sil-
vernail Road reported a wallet
was stolen while in a cart at
the store.

10:16 a.m. — A caller in the
1800 block of South West
Avenue reported that some-
one bashed out the caller’s
headlight and put a dent in the
vehicle.

3:58 p.m. — A caller in the
area of Maple Avenue and
West Main Street reported
there was a man walking in
front of cars yelling and flip-
ping them off. According to the
log, the man was yelling at the
media setting up cameras.
Police found that the man was
“broken up” about Sunday
night and venting his frustra-
tion.

9:14 p.m. — A caller in the
1300 block of East Moreland
Boulevard reported a man
was being argumentative with
staff about wearing a mask.

TUESDAY
12:07 a.m. — A caller in the

area of White Rock Avenue
and East Moreland Boulevard
reported a road rage incident.

POLICE BLOTTER

By the Numbers

Waukesha County 
COVID-19 Cases 

Confirmed Cases
■ Deceased: 674
■ Activity level: 771.4 cases
per 100,000 people

■ Cases per 100,000 popula-
tion: 14,881.1
■ State average cases per
100,000 population: 14,702.7
■ Case fatality percentage:
1.1%
■ State average fatality per-
centage: 1.1%

Total vaccine doses 
administered: 256,075

Wisconsin
■ Deaths: 8,900
■ Positive tests: 856,056
■ Negative tests: 3,654,209

Source: Waukesha County COVID Case
Dashboard, Wisconsin Department of

Health Services

MADISON — The Wis-
consin Department of
Health Services (DHS) sup-
ports the CDC recommen-
dation that anyone 18 and
older receive a booster dose
of COVID-19 vaccine at
least six months after hav-
ing received their second
dose of the Pfizer-BioN-
Tech (Pfizer) or Moderna
vaccine. All adults are now
eligible to receive booster
doses, and booster doses
are strongly recommended
for everyone 50 and older,
who are at the greatest risk
for severe disease.

“The approval of vaccine
booster doses for all adults
is an opportunity for more
Wisconsinites to get addi-
tional protection from
COVID-19,” said DHS Sec-

retary-designee Karen
Timberlake. “The COVID-
19 vaccines are an impor-
tant tool for preventing the
worst outcomes and slow-
ing the spread of COVID-
19, which is essential as
many folks plan to gather
together for the upcoming
holiday season. We encour-
age everyone ages 18 and
older to join the over
840,000 Wisconsinites who
have already gotten their
booster or additional
COVID-19 vaccine dose.”

The CDC’s decision
extends eligibility for a
booster dose to everyone 18
and up at least 6 months
after they received their sec-
ond dose of Pfizer or Moder-
na vaccine. People who got
the Johnson & Johnson

COVID-19 vaccine are also
eligible for a booster dose of
any of the available COVID-
19 vaccines. For the people
who got the Johnson &
Johnson COVID-19 vaccine,
booster shots are recom-
mended by the CDC for
those who are 18 and older
and who were vaccinated
two or more months ago.

The CDC’s recommenda-
tions now also allow for
mix-and-match dosing for
booster doses. Some people
may have a preference for
the vaccine type that they
originally received, and
others may prefer to get a
different booster.

To find a COVID-19 vac-
cine provider in your com-
munity, visit Vaccines.gov,
or call 211 or 877-947-2211. 

WAUKESHA — Assem-
bly Rep. Scott Allen, R-
Waukesha, announced this
week he’ll hold a “Coffee
with Scott” Friday morn-
ing from 8 a.m. to 9 a.m. at
The Steaming Cup.

The event is BYOC or
“buy your own coffee.” The
Steaming Cup is located at
340 W. Main Street in

Waukesha. 
Constituents interested

in conversing with Allen
about any state govern-
ment questions, concerns,
or comments are asked to
schedule a 10-minute time
slot by contacting the
office. These meetings are
meant to encourage inter-
action and help con-

stituents feel more at ease
in discussing their con-
cerns about state govern-
ment.

Appointments will be
made on a first-scheduled,
first-served basis. To sched-
ule a meeting, call 608-266-
8580 or email
rep.allen@legis.wiscon-
sin.gov.

MADISON — The state
will be getting $2 million in
American Rescue Plan Act
(ARPA) funding to help Wis-
consinites access health
care.

Announced Friday, the
funding will support the
statewide nonprofit Cover-
ing Wisconsin as it raises
awareness and offers per-
sonalized assistance to
guide people through the
process of finding coverage.

“The importance of hav-
ing health insurance has
been highlighted during the
COVID-19 pandemic. For
people who may not get
their insurance through
employment, it can be a con-
fusing and daunting task to
figure out on their own,”
said DHS Secretary-

designee Karen Timberlake.
“Covering Wisconsin has
the relationships and exper-
tise to help people across the
state evaluate their options
and find what works best for
them. These funds will bol-
ster and expand their dedi-
cated efforts to make sure
all Wisconsinites have
health care coverage.”

Covering Wisconsin is a
federally certified, state-
licensed navigator agency
based out of the University
of Wisconsin-Madison. This
funding will support out-
reach and awareness
efforts; expand enrollment
assistance services;
enhance efforts to reach
underserved and vulnerable
populations with the infor-
mation they need; and cre-

ate easy-to-understand
materials to help people
understand coverage
changes that may affect
them as programs imple-
mented during the pandem-
ic come to a close, such as
the end of continuous cover-
age through Medicaid.

Open enrollment will con-
tinue through Jan. 15. Dur-
ing this limited time, all
Wisconsinites are eligible to
get enrolled in one of the
health plans available on
the federal marketplace.
Those who already have
insurance through the mar-
ketplace can also renew,
change, or update their
plans during this period.
Call 211 or visit WisCov-
ered.com for more informa-
tion.

MADISON — As social
media has come under
increasing scrutiny over the
past several years, Attorney
General Josh Kaul this week
announced his participation
in a nationwide investiga-
tion into Meta Platforms,
Inc., formerly known as
Facebook, for providing and
promoting its social media
platform — Instagram — to
children and young adults
despite knowing that such
use is associated with physi-
cal and mental health
harms. 

Attorneys general across
the country are examining
whether the company violat-
ed state laws and put the
public at risk.

“We are working with a
bipartisan group of AGs to
investigate whether Face-

book violated consumer pro-
tection laws,” said Kaul in a
statement. “Social media
companies must not pad
their profits by using prac-
tices they know will harm
children and young adults.”

The investigation targets,
among other things, the
techniques utilized by Meta
to increase the frequency
and duration of engagement
by young users and the
resulting harms caused by
such extended engagement. 

The announcement fol-
lows recent reports reveal-
ing that Meta’s own internal
research shows that using
Instagram is associated with
increased risks of physical
and mental health harms on
young people, including
depression, eating disor-
ders, and even suicide. 

WAUKESHA — The
Waukesha Public Library
will be closed to the public
from Nov. 29-Dec. 3 due to
electrical work being done
as part of the ongoing reno-
vation project.

The Waukesha Public
Library is located at 321
Wisconsin Ave..

According to a news
release, the outdoor return
will remain open during
this time, and no overdue

fines will be charged. Pick-
up dates for items on hold
will be extended into the fol-
lowing week. 

Digital services like the
CAFÉ Catalog, OverDrive,
Libby, Hoopla, Flipster, Gale

Courses, etc. will continue
to operate and can be
accessed through Wauke-
shaPublicLibrary.org. 

For a list of open local
libraries, please visit
bridgeslibrarysystem.org.

Electrical work to close Waukesha library 

DHS recommends COVID-19
vaccine booster for those 18+

Wisconsin to get $2M in ARPA funding 
to help people get health insurance

Allen holding upcoming 
Coffee with Scott

AG Kaul to investigate
Instagram’s impact 

on young people

By Lauren Zumbach
Chicago Tribune (TNS)

In the early days of the
COVID-19 pandemic, with
restaurant dining rooms
closed, chains counted on
drive-thru and takeout busi-
ness to survive. Now they’re
doubling down — testing
drive-thrus with double,
triple or even quadruple
lanes. 

Wisconsin-based burger
and custard chain Culver’s
newest Chicago-area restau-
rant opened last week in
Pullman, on Chicago’s
South Side, with a two-lane
drive-thru that franchise
owner Baron Waller hopes
will get diners in and out
faster than at his other
restaurants, including one
in the Bronzeville neighbor-
hood that’s “always busy,
and always has a line.” 

“It gives us the opportuni-
ty to take more orders
simultaneously,” he said. 

Culver’s started introduc-
ing two-lane drive-thrus last
year, though decisions on
whether individual restau-
rants build them are up to
franchise owners like
Waller. It’s part of Culver’s
broader focus on keeping up
with a pandemic boom in to-
go dining that continues to
outpace growth in dine-in
sales, said CEO Rick Silva. 

“You can give more love
and hospitality in the din-
ing room, but … you have
more growth happening off-
premise than on, and we
need to make sure we can
continue to grow that capac-
ity,” he said. 

In addition to the two-lane
drive-thrus, Culver’s is
experimenting with giving
employees tablets at certain
restaurant locations so they
can take orders at cus-
tomers’ cars, rather than
having them wait to order
one at a time at the speaker
in a traditional drive-thru
lane. 

Culver’s doesn’t deliver
but is updating its technolo-
gy so it will have the ability
to handle delivery orders,
Silva said. 

At fast-food restaurants,
the share of orders placed
in the restaurant has recov-
ered from pandemic lows,
accounting for 29% of
orders as of July, according
to Technomic, a Chicago-
based food service research
and consulting firm. 

But ordering in the
restaurant is still less com-
mon than before the pan-
demic, while drive-thru and
pickup and delivery both
remain more popular than
they used to be. Drive-thrus
brought in roughly half of
orders in July. 

Even before the pandem-
ic, convenient, on-the-go
dining options were gaining
popularity, and the pandem-
ic accelerated that trend,
pushing restaurants to
rethink the traditional
drive-thru, said David
Henkes, senior principal at
Technomic. 

“How can we make it even
more seamless, smoother
and more efficient?” he
said. 

Culver’s isn’t the only

restaurant asking that ques-
tion. 

Burger chain Shake
Shack is opening its first
restaurant with a drive-thru
this year and planning up to
10 by the end of 2022, start-
ing with locations in
Kansas City, Minneapolis,
Orlando and Detroit, CEO
Randall Garutti said during
a call discussing the compa-
ny’s third-quarter earnings
earlier this month. 

Shake Shack is also
adding locations with drive-
up windows where cus-
tomers can pick up advance
orders. About a quarter of
restaurants opening next
year will have one. 

Chains that have already
built out a drive-thru busi-
ness, meanwhile, are look-
ing for ways to adapt them
to new ways customers are
ordering. 

Chicago-based Portillo’s
said early this year that it
plans to open a restaurant
in Joliet, Illinois, with no
space for customers to sit
down, but three drive-thru
lanes. 

The company, known for
its Italian beef sandwiches
and Chicago-style hot dogs,
is testing the third lane to
give people who ordered
ahead a speedier pickup
option, the company said in
a regulatory filing before it
went public last month. 

Portillo’s already has two-
lane drive-thrus at nearly
all its restaurants, with
employees who walk up to
cars to take orders. The
average Portillo’s generated
$3.4 million in drive-thru
sales and $4.4 million in
dine-in sales in 2019, the
company said in the regula-
tory filing. During the year
that ended June 27, the aver-
age restaurant’s drive-thru
generated $4.9 million in
sales, more than double the
dine-in business that year. 

Taco Bell, meanwhile,
announced a new “Go
Mobile” restaurant concept
last year with two drive-
thru lanes, one for cus-
tomers who preordered
through its app. The restau-
rants will also have “bell-
hops” who take drivers’
orders on tablets, and curb-
side pickup, in restaurants
a little more than half the
size of an average Taco Bell.  

Quadruple 
drive-thru

lanes?
Restaurants aim to keep the
line moving as to-go sales

boom during pandemic

Raquel Zaldivar/Chicago Tribune/TNS

Culver’s employee Teesha Nel-
son hands a drive-thru cus-
tomer their order on Nov. 8 out-
side the restaurant chain's
newest location in Pullman, Illi-
nois, on its opening day.


